AGECIATURAL MARKETS DEVEICPMINT TRUST

OAMDT

AGRICULTURAL MARKETS DEVELOPMENT TRUST

~ CALL FOR EXPRESSION OF INT INTEREST COMMON BEANS AND PIGEONPEAS VALUE CHAINS
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with AMDT.

The focus on creating domestic consumer demand will be achieved
through: (a) working with imstitutions (e.g. schook, hospitals,
prisons, military, institutions of higher beaming] and in the
development of recpes, training chefs from selected mstitutions,
ln:u-g and selecting mast approgiriate and cost-eficient recipes
and deplayment bl targeting snd enhancing rural and uiban

- coaking nutritianal

education, food I e} ]

2. AMOT Work in the Common Beans and Value
with pose focus, the Trust works with the p Chains.
d B aking AMDT, has developed “rategy
for the Poor (M4P) 12019 - 2021} aimed &t stimulating systemic changes in & rumbser of
changes to market systems so that those lving in poverty can hy 1 as ot &
participate in and benefit from these markets. AMOT achieves this
by investing. together with market actor, in interventions that are. 2.1, Common Beans.

(i based on disgrosed comstrants and pro-poot grawth
[ e

resources  tageting  wmilar outcomes, (W) stimulate  the
¢ of more inchusive, competitive, and  resilient

agricultural market systems.

AMOTS Mission is to unleash lwge scale systemic change in
lwmludnurk:nﬂnm;mhlhl‘ wmxlmmmr\m
and youth  resident ared
competitive market systems. AMOT believes that enabling lirge
seale systemic change tasgeling market systems that are (rihulial
the productive poor, particulary, for marginakeed women and
youth, creates & much stronger chance of achieving sustained
pro-poor impact

AMDT Target Benehciaries

AMOTY target an are the productive men, women, and
youth invalved
faemers) and in mher agricultural onlarm and off-farm economic
activities & employees eaming a wage or sell-employed AMDT
dlasifies the productve pood as those eaming USS0.74/dey
[elassifind a5 being under severs poventy), thiough to those king

Aren 1.0: Seeds Access and Availability

the market for beans varieties with
patential macket demand: The aim of this area is (8] to develop
seambess approsch whede the markats. inform women and youth
agricultural producer groups to produce Dualty declared Seeds
1Q05) () promete pubibc and private seed companies 1o produce
certified seeds of market preferred varieties (c]
adoption of impeoved end user preferied comman bean seeds by
small scade farmers. The targets are to promote $-7 comemon beans
varieties with potential mackets by 2021, Generally, theve hus been
pooe from formal grain market act s

grain traits of comman beans that aee preferred by end users and
quantity and pricing feedback
o the breeding / seed multiplication programs, seed markets and
nasult in uptake of impeoved varioties by farmers.

L Enhance capacly of private companies, public agricultural
nstitutions. (Research and Agricultural Seed Agency] and
women and youth peoducer groups of QDS to emure
availabity of and sccews to improved common beans seed
vasiaties with patential market demand

US51.25/day o national poverty line)
AMOT Approach

AMOT does the following: (il Generates evidence for sector

sakeholders 1o provide the basis for inclusive markets

development, (i} Partners with the peivate sector, Gavernment

Agencies, and mher development partners 1o plot and assess
g SYStBNC CONSITaNts

the poor in gwh markets, (il Scales up nterventions that have

Broven to have strong potentil 1o produce rabust and sustained

[} il adoption of imperoved common bean seeds
#nd geod agriculiural practices.

: Backward and forward market lnkages

small- scabe - women peccessors, and larger traders / exporters: This
intervention aims at enhancing collaboration through contractual
armangements between mmmon boars smallscalo farmers md
MSMEs, Th target

quality of common beans peeferred by the mlm. !lem!

transaction inefficiencies and costs, and enhance economies of

scabe. Three specific mterventions are proposed, which both build
i [

g hefs b
processed convenient products and ity entrance into the rotail
markets — It will invobve selection and active particpation of food
manufacturor - specifically women. peocessars in supporting them
on technical traning, testing and selection of products and setting
up processing and marketing operations.

Fequest for Expressions of Interest to play the rele of
Co-facilitators and Lead firms

AMDT ieites Expression of Interest (EOH) from reputable Market
Facktatars, Market Actors and public sector to partner with AMDT to
crvate sustained income and employment 1o the productive poar
iwomen, men and youth) by implementing: Area 1; Area 2; Area ;.
and Area 4 outhned above

In these four areas. AMDT would like to partner with the
following:

L beans| - In A
[more detalls on this can be found in the Request ln.-
Expressions of Interest (Ref: EP-01-019)

LS beans) Area 2
Expresshons of Interast (Ref: EP-02-019)

Hl.  Service Providers - In Intervention Area 2 above, for
Finance, Insurance, Information and Hunm Business

[more detalls on this can be found in the Request for
Expressions of Interest (Ref: EP-03-019)

Marketing. [more details on this can be found in the
g ool \

¥ Market Ic by

3 above -Toll Manufacturing Model -{more detalls on this

EP-05-019)
wl. Service Providers (Pigeonpeas) - In Intervention Area 4
above, Food Processing Technology, Business

Coo-dma:»m amang stakehclders aimed at sustaining the systemic

S
uwes in AMDT approach and all the work it supports

AMOT s operationally organized into two pillars: () Market
facilitation aimed at facilitating sebected vahse chaing, by bullding

sustained large scale pro-poos changes that will lead to mone
Inchusive, resilient and competitive vabse chains. AMOT works in the.
Sunflawer, Maize, and Pulses value chains. (i) Strategic advice,
where AMOT supports and leverages the capacities of selected
partners and stakeholder 1o enable the improvement of the
business enviroament for the benefit of the peoductive poor. Work
under this pillar focuses on the fol thematic areas: {a}
Advocacy & Dalogue Support (b Strategic Coordination, [c)
Knowledge Management, and (d) Enhancing the practice of
pro-poor Market Systems Development amang pastners and
stakeholders.

Partreeships

In supparting the development of pro-poor market systems, AMDT
fallaws the principle of facilitated partnesships, quided by the need
for inchusiveness. leveraging of resources. and cooedmation o
where possible collaboration, to enable and sustain identified

an
(common beans  smallholders” farmers), MSMES indluding
peocessors, traders | exporters of common beans grains

i Enhancing access to critical services needed by famars. These
services inchude  agricultural advisory  services, market
miormation services, business development services eg
training services in farming as & business), financial services
g eredit, svings, and micro-ndurance senvces]. alfordable
technologees and mechanizations

W Bulding capacity of farmer organitations to enhance
collective acton i accessing potential senvices (eg. input
markets, output markets, extension services etc)

= Establish sustainable contractual armangement  betwien
farmess oranizations and MSMES { eg. processors, traders,
exporters, agro- dealers elch

Area 3: Value addition

‘The aim of this area is to enhance pulses’ MSMES establish / mprave
comman beans vahse addition business. This ares wil WDDUI
publc and private

peocessing and Nk:lu\q of pulses to end m.uhet products that
target bocal, regicnal ard intermational comsumes/markst bases.
These interventions will ensure that a mbust and peoftable
comman beans vale addition system is and serves the
intorest of farmers and markets (input and output markets). Twa

systemic changes. As a facilitator, AMDT partners or

¥ g

mmxwuemhwpﬂmu:nmmnmmdm
W moid duplication of activities in the market by lever

tivities], i) ach and scale, {iv} |mm,e

3 andl budd

of pro-poor market systems

l"QlMDY
capacity i good practices
development

I Private sector partners (Lesd Firmu), inchuding social
-mnpm at any level of the market system/value chain,

systemic (u\umnli. such private sector partners should be
willing to cosmvest in achieving sustainable changes These

22

specific

L Support MSMEs food processors attan Good Manufacturing
Practices: The aim of this intervention is to ensure that MSMEs
have increased their business incomes from  impeoved
processing technology and abio, they are able to accews
required quantity and quality of their commaon beans grains
through market cutlet extablished

W Pilot Toll Manufacturing Model The model will provide an
oppartunity for youth, women and men entreproneurs

and murkes

froups] to own
them without cwning processing faclities.

Pigeonpeas.

pannerships are funded thiough Funding based
on put together by a bead firm and a
consortium of market actors.

In Tanzania protein malnutrtion is at about 3%, yet the
consumpicn of plant proten i very low, The sim of this sea is o
LG d

i Market Facilitators Partners) who co-facl
market h within the
value chaing, but are not themsebves part of the commaercial
trarsactions and relationships in the market yystem or value
chairss. These inchde NGOs, Civil Society ceganizations, and

order 1o stimulate and surtain production of pigeonpea by
small scalo farmsers

W Enhance domestic processing and determine aliernative
export markets to stimulate and sustin production of

‘the Market Facilitat

[EN

Financial Product
franding and Marketing. Imare details on this can be
found in the Request for Expressions of Interest (Ref:
EP-06-019)

Targeted Geographic Areas (2019 - 2021}

The following are the identified geographic areas, where piot
Interveritions will be implemented

Mjomnbe (wi) Rulcwa (vii) Ruviema and M.mgwa

0 Marryara i

Documentation

The follawing documents are available for download from AMDT
Website (www.amdt cotz) for those that would e 1o partner with
AMDT:

I Expression of Interest Application Forms
W, Sebection Criteria AMDT will use 1o select partners
u

i filling thee Application Farm)

Terms and
The nhod-mq .ppl.nmummmm )nd will subsequently be
uirther

eoefacilitae IM implemertation of pmnm«l commen Dwm r

strategy. apphcant will be
placed irta the AMDTS databirse for future consideration should
other opportunities arise. AMOT will ascertain the suitabiity of the
partners based on selection erferia that can be downloaded fom
the AMDT website

Please send your detaled Expression of interest by emall 1o
woi_pulsesdamdt.co.tz by Tuesday, 23rd April 2019, 3t 17:00kr.

NOTE: THIS CALL IS INVITING EXPRESSION OF INTEREST FOR
LEAD FIRMS | OFFTAKE, SERVICE PROVIDERS AND MARKET

1 KGOS AREA 1,2, 3,

The Expression of Interest application form and the interventson
Summaries can  be downrloaded AMDT  website
(wwwamdtcotzl under downloads tab. Far more inquiries, call
+255 22 292611213 or +255758018911 & +255758918912 or
emall infosamdt.ootz,




